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Concrete

Surface brings everything together

visually: What will the finished
SO/ CE product look like?

ﬁ Skeleton makes structure concrete:

What components will enable people
SHE/PS7 to use the site?

Structure gives shape to scope: How
will the pieces of the site fit together
and behave?

SIS S

Scope transforms strategy into
requirements: What features will the
site need to include?

Strategy is where it all begins: What
do we want to get out of the site?
What do our users want?

Abstract

Jesse James Garrett jjg.net/elements




Scope transforms strategy into
requirements: What features will the
site need to include?

Strategy is where it all begins: What
do we want to get out of the site?
What do our users want?

Abstract

Jesse James Garrett jjg.net/eleme
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Skeleton makes structure concrete:
What components will enable people
to use the site?

Structure gives shape to scope: How
will the pieces of the site fit together
and behave?

Scope transforms strategy into
requirements: What features will the
site need to include?

Strategy is where it all begins: What
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Waterfall Approach to a Project’s Steps

Requiring work on each

hlane to finish before
work on the next can
start leads to unsatis-

factory results for you
and your users.

A better approach is
to have work on each

plane finish before
work on the next can
finish.







Agile Approach to a Project’s Steps




Agile Approach to a Project’s Steps
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Design Principles for UX Design



Key Areas of Design Principles for UX Design

* Visual Design—

Visual design principles regarding the relationship between elements in a view
(such as a web page). This includes concepts such as unity, hierarchy, and
balance. They provide focus on how users may see your product.

* Interaction Principles—

Interaction principles regarding the way users move through the site's spaces.
This includes flows within a page (such as through an online form), and

navigation. They provide focus on how users may act within your product.

 User Psychology—

Psychology principles affecting the way users may perceive and engage with
your design. This includes common perceptions that may influence if they trust
your information, their engagement with other users, and their motivation to
learn. They provide focus on how users may feel when using your product.

Source: A Project Guide to UX Design (Unger & Chandler)



Visual Design
Design Principles for UX Design

file:///Users/hoelterp/Library/CloudStorage/Dropbox/Chemeketa/Winter%2( & @ @

 Unity and Variety

‘ Home ' Storefront‘ ' Reci_piés | ' Blog = ( Contact

* Hierarchy and Dominance

Welcome to /7_/45/; /727@5
* Economy of Elements | -

* Proportion and Balance

Alsea Acre specialty cheeses are produced on a small goat dairy located in an ' PP i
isolated valley of Oregon's Coast Range where mild winters and cool summers RARE b Lk
are ideal for the production of European style cheeses. Since 1994, goat cheese v T T
made on our sustainable farm, using milk from our own herd of happy goats. ., L IT18qss

Customer Favebrtes

Fromage Blanc

This smooth creamyv fresh chevre goes from milk to cheese in o | S gl O TR |




Interaction Design
Design Principles for UX Design

e Associations and Affordance

 Economy of Motion

e How far is it from the where the user
probably is?

* Are you requiring users to with methods of
iInput—for example, from keyboard to
mouse?

« How easy is it to action the object?

 Response




PLACE HANDS UNDER
FAUCEY TO WASH

PLACE MANDS TO SIDE S
OF FAUCEY TO pRY




< Older Posts

< -, saxondrama
*l9 J1 Amber Gray, André De Shields, Reeve Carney,...

Response Example

saxondrama Hadestown: pics from first dress
rehearsal. All aboard I' We open THIS FRIDAY... more

10 hours ago

A Q & @




Response Example

saxondrama Hadestown: pics from first dre:
rehearsal. All aboard I! We open THIS FRIDA

10 hours ago



Psychology
Design Principles for UX Design

 The Emotional Effect of Attractive Design
* Flow & Game Design

e Social Proof




Game Example

saxondrama Hadestown: pics from first dre:
rehearsal. All aboard I! We open THIS FRIDA

10 hours ago



User-Centric Design



What is User-Centered Design?

e User-centered design is a product development
methodology based on actual user needs, behaviors,
abilities and perceptions.

* |t Is the practice of creating engaging, efficient user
experiences.

* The concept of user-centered design Is very simple: Take
the user into account every step of the way as you
develop your product.



“Everything the user experiences should be the result of a conscious
decision on your part. Realistically, you might have to make a
compromise here and there because of the time or expense mvolved N

creating a better solution. 8

But a user-centered design process ensures that those ,‘ ises
don't happen by accident. By thinking about the user ¢} 4 »
breaking it down into its component elements, and loo: " g , ‘om
several perspectives, you can ensure that you know all ' fications

of your decisions.”

—Jesse James Garrett




Q The operation completed successtully

Lopy Profile Error

ok |







User Iinterfaces are hard to design

e You are not the user

 For programmers, most software engineering is about
communicating with other programmers

* Ul Is about communicating with users






User Research

Techniques for getting to know your visitors

 User Interviews
A one-on-one conversation with a
participant who belongs to one of the site’s
primary user groups

 Contextual Inquiry
An on-site visit with participants to observe
and learn about how they work in their
normal, everyday environment

 Surveys
A series of questions consisting of mainly
closed-end answers (multiple choice) used
to identify patterns among a large number
of people

Source: A Project Guide to UX Design (Unger & Chandler)

 Focus Groups

A group discussion where a moderator leads
participants through questions on a specific
topic.

Card Sorting

Participants are given items (such as topics)
on cards and are asked to sort them into
groups that are meaningful to them.

Usability Testing

Users try to perform typical tasks on a site
or application while a facilitator observes
and, in some cases, asks questions to
understand users’ behavior.






“A persona Is a user archetype you can use to
help guide decisions about product features,
navigation, interactions, and even visual design.”

— Kim Goodwin, Cooper



Personas

e Consolidates complex information into an
(easy to remember) abstraction.

* Must still remember that these are people.



Why Use Personas?

* Personas put a human face on the amorphous “user”
because they are based on actual user needs. [hey
save time by focusing development toward real use
cases and away from unlikely “edge” cases.

* Helps give Focus to the project, gain Empathy for
the user, and Gaining Consensus about features
and direction.



“User experience designers often see
creating persona as a great exercise In
empathy.”

—Russ Ungar






Goals in Developing Personas

* Focuses on understanding:
* Who are the users?
* What are their goals?

e Goals drive a person’s actions

* [asks are things a person does in order to accomplish his goals
 What are their pain points?

e What are their motivations?



Minimum Content Requirements for Personas

e Photo Home Owner — Significant Event

® N m o “I guess we can put anything in there.
a‘ e L. e I’m just not sure how much will fit.”

7 — . A Helen’s mother died a few weeks ago and they’re just now getting around to emptying
. the house. They plan on selling the house, but there’s quite a bit they’ll need to clean
. ‘ 3 out first. The house also needs some renovation work in the master bathroom.
( > / The basement is filled with stuff Helen’s mother collected over the past couple of de-
| o cades. She never threw anything away. She has newspapers and Time magazines from
3 ‘ the past 20 years. There are a few things Helen wants to keep. Most of the clothing
and furniture will be donated to Goodwill. Unfortunately, most of her mother’s “col-

lectables” have been ruined from water and mildew. She also has paint cans, but Paul
and Helen don’t know if the paint contains lead or not.

n
. This is the first time Paul and Helen have gone through something like this. They don’t
Age: 24-65 even know where to begin. They just want this to be as easy as possible. They know
they need a dumpster, but aren’t sure how much it will hold. And they assume just
about anything can go in the dumpster, unless someone tells them otherwise. Their
only other concern is that dumpsters tend to be unsightly. They’re hoping to find a
company who won’t make the front yard look like a construction zone or ruin the yard

when they deliver or pick up the dumpster. Lifecycle v hovoionnonnon i

* Occupation

» Single event like acquisition of a family estate or small Get a dumpster quickly. Available when needed Initial sticker shock
remodeling job (e.g. bathroom). Get rid of all the stuff they aren’t keeping or donating. Price Unfamiliar with the process

[ | s . . .
« Little if any past experience with acquiring a dumpster. Avoid destruction to the property during the process. Vendor leaves the property how they found it Don’t know what they don’t k
. I O ra Avoid an unsightly dumpster. Having the container size needed available Making an apples to apples co
Get rid of the dumpster quickly once it’s filled. Speed of setup and pickup once contacted dors

On-line account access for scheduling and payment
Quality and cleanliness of equipment

(the storytelling part)

How quickly can they deliver and pick up?

Will they leave the property in the condition it was
originally?

How does this work?

Is there a permit required?

How much will it cost?

How easily can | get a hold of someone if | need to?




Home Owner — Significant Event

“I guess we can put anything in there.
I’m just not sure how much will fit.”

Helen’s mother died a few weeks ago and they’re just now getting around to emptying
the house. They plan on selling the house, but there’s quite a bit they’ll need to clean
out first. The house also needs some renovation work in the master bathroom.

The basement is filled with stuff Helen’s mother collected over the past couple of de-
cades. She never threw anything away. She has newspapers and Time magazines from
the past 20 years. There are a few things Helen wants to keep. Most of the clothing
and furniture will be donated to Goodwill. Unfortunately, most of her mother’s “col-
lectables” have been ruined from water and mildew. She also has paint cans, but Paul
and Helen don’t know if the paint contains lead or not.
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they need a dumpster, but aren’t sure how much it will hold. And they assume just (@Q 6(9 @’0\ Qg,Q e& o)
about anything can go in the dumpster, unless someone tells them otherwise. Their QP \;&\Q\
only other concern is that dumpsters tend to be unsightly. They’re hoping to find a ¢
company who won’t make the front yard look like a construction zone or ruin the yard
When theydellverorplCI( up the dumpSter' Lifecyc‘e Tt rlblbrrrrrrerrrtland rtTrirrrrrrrrrrrrrrrrrrrrrrnd IIIIIIIIIII||||IIIII
Jan Jul Dec Month
« Single event like acquisition of a family estate or small « Get a dumpster quickly. « Available when needed « Initial sticker shock
remodeling job (e.g. bathroom). . Getrid of all the stuff they aren’t keeping or donating. o Price o Unfamiliar with the process
- Little if any past experience with acquiring a dumpster.  « Avoid destruction to the property during the process. « Vendor leaves the property how they found it « Don’t know what they don’t know
« Avoid an unsightly dumpster. « Having the container size needed available « Making an apples to apples comparison between ven-
« Getrid of the dumpster quickly once it’s filled. « Speed of setup and pickup once contacted dors

e On-line account access for scheduling and payment
« Quality and cleanliness of equipment

« Familiar brand
« Isthere anything that can’t go in?

« How quickly can they deliver and pick up?

o Will they leave the property in the condition it was
originally?

« How does this work?

o Is there a permit required?

o How much will it cost?

« How easily can | get a hold of someone if | need to?



The Jill of All Trades

Amanda Stone

Age: 28-55

“I have to manage multiple programs
for my clients.”

AMANDA SHARES THE INCENTIVE PROGRAM RESPONSIBILITIES WITH A FEW OTHER
colleagues. They share access and manage multiple programs for clients. This can be
particularly challenging to make sure she’s paying the right people on the right pro-
gram. She needs to be able to switch between the different programs and know where
she’s at at all times.

Account Zone really helps her issue new cards and make sure the program participants are
paid quickly. The one thing she’s missing is the ability to look at each individual program
as well as across all the programs she’s running to see how things are going. Her clients
like to keep tabs on how the programs are performing. Right now she tracks that in Excel.
She ends up either sending the Excel file to her clients, or sometimes exporting them and
sending a PowerPoint with some nice charts in it. If Account Zone had a way to let her run
reports on individual programs and across multiple programs that would be really awe-
some.

She uses Account Zone pretty regularly—several days a week. And since she’s managing
multiple programs, she’s pretty active all year round.

Activities and Interest
Q’b\\ (\}b \}Qq (;Q’ N \'Q/(Q

Knowledge

Lifecycle ||....|||||T||||||||||||||||||.|||||||||.|||||||T|.. NI

Jan Jul Dec Month

Key Characteristics

« Manages multiple programs

e Medium to large company

« Moderate volume (50-2000+ orders at a time)
« Multiple people sharing a single role

« 70/30 Quick Pay and Admin Checks

« Weekly to bi-monthly usage

« Year round

« Very interested in reporting

« Wants to run reports across programs

« Heavy Excel use

o Custom internal system to interface with

Goals Influencers
« Pay employees quickly and easily.
« Prevent duplicated efforts.

« See what their current balance is to know if they needto « Cost (mostly time).

wire money. « Guided help.
« Track transactions weekly, bi-monthly, month, quarter,
and year.
Other Applications
« Excel
Questions « PowerPoint

« Howdo I run reports across all my programs?

« Isthere a way to get my login info without having to call
Ecount?

« Can we integrate with ClientZone some way so that we
don’t have to go back and forth so much between differ-
ent applications.

« Am Il doingitright?

« Internet Explorer

Frustrations & Pain Points

« Integration with current system. « Can’t look across multiple programs at once.
« Ability to pay employees quickly and easily. « Can’trunreports across multiple programs at once.

« Correcting errors in the eception file “stinks”.

« Knowing what the exact problem is and how to fix it
isn’t clear.

« Multiple steps with multiple applications isn’t efficient
and makes it easy to “get lost” where she is.

« Multiple confirmation screens.

« Another username and password to remember.

« Finding email with her login information.



ChatGPT >

Using
ChatGPT to
Create
Personas

Create a marketing persona for a retired couple iﬂtheir 60's living in Boulder, Colorado

+ @ =2




ChatGPT >

Using
ChatGPT to
Create
Personas

Create a marketing persona for a single woman who works as a kindergarten teacher in their 20's living in Austin, Texasl

+ ® = ¢ @




Persona Dos and Donts

Should:
e be based on user research

* be based primarily on qualitative
research

* be focused on users’ goals
* be based on common behavior patterns

* be specific to your design context or
problem come to life, and seem like real
people

Should not:

be focused on stereotypes or
generalizations

be an ‘average’ of observed behavior
patterns

be based only on user roles
be based only on information gathered

from subject matter experts, as they
cannot completely represent end users






Last.fm New starter - sign-up email - wireflow

Feb 2012

SEND "Verification™ email

After 1 day Has the user
> added more

User confirms email

than 15 artists?

SEND "Add artists” email

“Add artists you like to you
profile to unlock your library
radio® ROW: "Start a 50 track
free trial library radio®

Y

After 2 days

Has the user
completed

Has the user
tried the friend

their profile?

SEND "Profile” email

“Tell us your location so we
can recommend gigs and
festivals near you® - "Add
your real name and profile
pic so friends can find you."

After 2 days

finder?

SEND "Friend finder” email

*Add fnends from Yahoo,
Gmail or Facebook”
*Or invite your friends”

After 2 days

Is the user
Scrobbling?

SEND “Scrobbler” email

‘Download our Scrobbler”
*Connect your Last.fm to
you favourite music
player, such as Spotify or
Soundcloud®




Useor wants to purchase letters for their daughter:
(Proposed structure)

Starts on > Clicks on
‘Home™ ‘Letters”

Checkout

User wants to purchase letters for their daughter:
(Typical structure)

Clicks on
*Letters”

‘ Checkout

User |ls Interested in an tem and wants more information:

Define
Options | Q >
Y

Checkout




Bedgin -
Search
Tool

By Hotel/Resort
Mame

Select
Search
Option

Select Hotel from
Dropdowwn List

Search by Region

F Amenity

.

Select Region

|

Check
Availibility

Yes

h 4

select Arrival &
Departure Dates

Select No. of
Rooms

Select desired
amenities

Select Desired
City

¥

Submit Search

Query from
selections

Select No. of
guests

Submit Search

Query availibilty

Choose Suted
Rate

Enter Guest
Information

Complete
Reservation by
Telephone

Receive
Confirmation

ﬂ_,_ﬂ—'_'_\__\-\.,_\
e ——

Transfer booking

Book
on-line 7

¥

Enter Credit Card
Information

:

data
\""‘——_——"”F}

Confirm
Reservation




metafilter.com

age 1 | I logout
|
> home -
customize login post topic l
new user | |
(12) continue to:
a > . . about
/ search archive index changelog
< (1b) | metatalk |
v \ 4 l
it r : . t new [
| edituse login/register POSt e results archive by
prefs topic month
I 1
revise
prefs

new prefs v _
confirmed preview post f (10) E f (1d) E (1e)

\4 \ 4
A 4
NOTES | I
(1a) If user is logged in, return edit user prefs. If user is continue to:
not logged in, return login. thread

(1b) If user is logged in, return post new topic. If user is | |
not logged in, return login.

(1c) Display links to topics posted in the last n days, where
n is defined in user prefs. For users not logged in, n=7.
(1d) Display links to topics matching search criteria.

(1e) Display links to topics posted in selected month. Jesse James Garrett
(1f) If user is logged in, logout function is available. http://www.jjg.net/ia/visvocab/
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Subscribe to mailing list

<

Step 1. Step 2. Step 3.

Go to newsletter Enter email and Receive
page name confirmation




£

<
¥
k4

nmnnnwnnuﬁ

Jig.netfiafvisvecab/

e
J NN

'
"W

F2000-2001. Jesse Jarmss Garrett

bitp







778 ¥ 90 banne

[aV |

FEATURED SHOW Ly POP CULTURE news
TITLE AND... S N

Could de graphic, text, video Leal vide TRSTIGUE SENPER

or all the above. : Loven lavarre godar godard un parte
DEVG SAPO O T e CON PO

1O I Qu e, LOrom DSam 01
/4 DM SAPOwCh
000 T

["tiﬂld&uﬂ MNONUMWY NISL Wee klﬂlﬂ)

&w OD0 FRENGLLA ALCLT Wez mo.n)
~/

SCHEDULE | SHOWS | VIDEO | BLOGS |ru.r:ﬂ| oP SEARCH

\

~

TOP SHOWS ( STAFF FAVORITES

3

PROMO Project Runway v PEOPLE | STYLE [FDOO |

(DEEP LINK TO SHOWS
OR BROADBAND CHANNELS)

Loram ipsum Sofor sit amet, con

sectetuss dprsong oin CLO':N PSUM DOLOM SIT AMEY

g [ CONSECTETUER ADIPISCING ELIT

Top Chef Lorem Ipsum dolor sit amet

L 3o met . conasctetonr adgiscing it
OB YAt S Sedlectes Nallam rutrum..

sectetuss ndpsong «in
- 0

PROMO
{DEEP LINK TO SHOWS)

(OUSOU[ LORIN NETUS

Real Housewives [ susciT ur, Tempon oo

Lorem ipsum Sofor sit amet, conr
wectetoss addpesang oin < (cmweom ANE T RMSLS

\.

ARCHIVE

Kathy Grlfﬂn 300 x 250 banrer |
Lorem ipsum dolor st amet, con- TODAYS POLL MODULE

v tetuer adesscong #in.




about us news s10Te OUr parmers alurmni hub
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Wireframe for Wellstone Action homepage

Wireframes for various Wellstone Action internal pages




LOGO

Lorem Ipsum dolor  Consectetur adisicing elit  Sed do elusmod tempor

-mmmmumummmw

Large Headline
Tell us how awesome this website is!

Lorem ipsum dolor

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ulkamco
laboris nisl ut aliquip ea commodoconsequat. Duls aute irure dolor in reprehenderit in voluptate
velit esse cillum dolore eu fugiat nulla pariatur. Excepleur sint occaecat cupidatat non
proident, sunt in culpa qui officia deserunt mollit anim id est laborum. UL enim ad minim
veniam, quis nostrud exercitation ullamco laboris nisi ut aliguip ea commodo consequal. Duls
aute irure dolor in reprehenderit in voluptate velit esse cillum dol eu fugiat nulla pariatur.
Excepleur sint occaecat cupidatat non proident, sunt in culpa qui officia deser mollit anim id est
laborum.

© 2010 Lorem ipsum dolor sit amel

Lorem ipsum dolor

Lorem ipsum dolor sit amet, consectetur
adipisicing elit, sed do eiusmod lempor
incididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud
exercitation ullamco kaboris nisi ut aliquip ea

commodoconsaquat.

> read more.,..




example wire frame
www.rochaweboesign.com

}< SS80PX (CENTERED)

your LOQO

©2009 -yourdomain.com site by: rochawebdesign.com
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music store

Home-->NMusic-->Genre--> Artist

Log out

Your Cart Your account

&earch music ARTIST NAME a

artist name This Is a description
about the artist. This

—]Go will talk about their bio
S— and short listing of
o their discography
Related Artists
Artist 1

.l
" 4

Choose an album:

Album Title 1

Album Title 2
Album Title 3

Artist 2

Popular Tracks

Track 1Listen
Track 2Listen

J e e . Ry el ¥ s
l-.(‘] s=nd me JUJ;.“'.*: on thus arnust

(¢) CD
() Tape
O LP

Price: $16.99
(Add to Cart ]

o For Q1 release, music search only
o Related artists determined by user purchasing data mining

e Album art to be approved by legal




TITLE PAGE 1.D.

BATH & BED [Sesrcr by Brams Bath & Bed - Home

DATE | VERSION

Gift Card | Bndal Reqistry | Shopping Cart | Track Order | Store Locator

p NEW RELEASE

BATH

BEDDING Seasonal Item

DINING

HOME DECOR .| ELEMENT TYPE DESCRIPTION

Logo/ search |Drop down |search by brand
CLEANING engine list drop list
Navigation Navigation |Direct links to

STORAGE Buttons relevant page

Navigation Main
Buttons Navigation

CLEARANCE

Content Area Seasonal special

offers
o - o y  |Special Offer |Text entry

Get a Special Offer

by E_ma“ ¢ Content Link [Link Link to New
1

Release page

Enter your E-mail Ad:

Content Link [Link Link to Clearance |
1

SUBMIT page

4

Content Link [Link Link to Bridal
1 Registry page

What's New? Clearance Bridal Registry

o @ Shopping Information y Help Link

Shopping
Information

Footer

Copyright
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Giant Hello

The Social Network for Kids!
Ol I

Cool New Games

. Farm Ville

Farm VN $ & 0 white you SN farm
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. Mall World

The place whase you can be your own
DOSS, run your own fashion boutque, and
S0P 10 your heant's content.
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Broadcast Yourseci s

Home | VNideos | Channels Subscriptions History  Upload




VOCALO.ORG HOMEPAGE o
454 FINAL EXAM BEN RUBENSTEIN = oA Sample Page 1

HCI

LOG IN/SIGN UP | Notes

. Navigation: Menu options have been

I SEARCH: onsolidated and clarified to offer better

VOCALO LOGO | irection to the user. "Audio/Video”

Profile Contact About replaces "On Air"” (and "Video” link on
T : logs page). "Contribute” replaces

Create” - this leads to the page where

R Sk e - | sers can upload content. "User Media"
n IB' | fr YOII TUhe -eplaces "Explore" - this leads to top/

recently uploaded audio, video and photd
1 ontent. "Opportunities” replaces "Get
nvolved” - this leads to all studio hours,

BLOGS AUDIO/VIDEO CONTRIBUTE USER MEDIA GROUPS OPPORTUNITIES nternship and event information.

. Featured Vocalo Content: The
iggest area on the homepage will
eature the most recently created Vocalo
FEATURED VOCALO CONTENT USER MEDIA PROMO SPACE|  kontent (blog posts, show playlists,
ideos, etc.). There will be one featured
tem with an associated image, title and

The Adve ntu res esgriptivg paragraph, linking to that

1 r articular item or blog.

$:’i't(’?:;12a1.':yw:ressﬁ :_:i':etes Of Justus a nd . Secondary Content: Below the
Este ba n eatured post are three areas to

howcase other recent Vocalo content,

FEATURED IMAGE Photos published on Facebock show top executives of Submitted by JUSTUS ith small associated images. The titles

r ey i e ould link to those items. All of these
Tribune Co. — led by CEO Randy Michaels — at a e s o e S

gambling, drinking and smoking party in the palatial o vihat chodd be chavcacad:
Tribune Tower office once occupied by the company’s

patriarch, Col. Robert R. McCormick. .Featured User Content: "User Media
ill feature a single user submission fron

6 cross the site (chosen by user voting
nd/or frequency of sharing). This space
VIEW MORE CREATE YOUR vill include a feature image and title
Read more of Robert Feder's b|og USER-SUBMITTED OWN UNIQUE links to the actual submitted content)

VIDECS, AUDIO CONTENT nd the name of the user who submitted
AND PHOTOS he content (links to user profile).

On Air Today John Conroy World Cup .View More: Links to area featuring

op/recently uploaded audio, video and
hoto content (i.e. "User Media” link).

DAILY THREAD . Create: Links to page where users can

pload content (i.e. "Contribute” link).

Live from Carter’s: Budget cuts | Burge trial: Former Behold the Worldview
hit home prosecutor and seven World Cup Quiz challenge

detectives to take the Fifth . . . . Daily Thread: Content updates daily
6/4 — Unhealthy habits in America (ith 3 new, news-related topic and 3

uestion (see vocalo.org/dailythread for
xamples). Main content area includes
ate and title, a featured image and a
hort description/question.

Here's a new heart-stopping report: Almost half of
all Amenicans have at least one of the "big three"

Image conditions that boost the risk of heart disease: high
cholesterol, high blood pressure, diabetes. R o
i . ocalo.org/threadstuff for details on how
-——PROMO SPACE — — - =T e E— =T = e ~What unhealthy habit have you tried to break? | —— — - - o record and submit audio.

. Comment. For users who don't want
X = — o record audio, this link goes to the
Submit an audio response Comment J : omment list for that Daily Thread post,

g o they can add a text response.

0. Utilities: Log In/Sign Up changes to
Log Out” once user is logged in;
ersistent global search; user profile;

Content and licensing violations | Community guidelines | Funding by Surdna | Terms of service | Credits | CPB | Store :néact «;iTtans; :i:::gt)page (includes
aff profiles an .

Proprietary. For Internal Use Only. 6/8/2010 | page 1




Stagel eftiTheatre.com — Wireframe:

Show Detail Page
Wireframe Notes

: This screen is a wireframe
Contact Us Purchase Tickets representation of a Show
B fr You Tue Detail page under the

“Current Season” tab.
Thought Provoking Theatre Since 1982 s
Logo is slightly smaller on sub

navigation pages and

THEATRE
m—

"

T _ o “tabs” are slightly higher in
[ Current Season] Getting Here About Us Participate PO S placement affording a bit

-
L

W B more “window space” for
1 >HereWherelt'sSafe | ShowTwo | Show Three content..

Here Where It’s Safe February 13 — April 3, 2010 User has clicked on “Here

by M.E.H. Lewis* l:.'LI Fridays and Saturdays, 7:30 p.m. | Where It's Safe” from the

directed by Scott Bishop* Sundays, 3 p.m. “Currer_lt Season” landing
i page. Sub navigation
Featuring ensemble members changes 1o reflect choice

Cory Krebsbach and Kate Black ~ | N orso i
Poster or Show Image(s) = members are linked to

Zach and Abbie are an American couple profiles located in the
desperate to have a child. Beenais a 19 “People” section of “About
year old Indian woman struggling to escape Us”
an abusive marriage and provide for her son. : Show images rotate, or
When financial concerns convince Abbie to user can choose 1o
hire a surrogate in India, the two women's proceed 1 1€ next Show

; % 55 image
lives become tangled with surprising and If a partner organization

dangerous consequences. exists for this show, its

logo and name will be

displayed here. It could
e | also be used as a
Reviews promotional space for the
Parinership program.
Only one review is shown,
with extemal link to full
review. The “Read all
reviews" link at bottom
expands this section to
show all reviews.

B i e i e o i i el o i’ G ()




Wireframes In Figma
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By By Oy [y v T US Wireframes / Wireframing in Figma v Share <>

Layers Assets Wirefra... Design Prototype

Sample Wirefram
ple Wire e Page
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Hero

Sub-page Hero Local variables

Body Layouts
Local styles

Testimonials

Text styles
Signup

Ag Hero H1- 56/80

H H#H H # # # H H

Footer

Ag Sub-page H1-48/72
Welcome

Ag Body H4 - 24/36

Ag Body P -18/30

Ag Body P Small - 14/22

Ag Body Text CTA Btn - 18/30

Ad Body P Large - 36/50

Color styles

Actionable Item
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Sample Wireframe
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Hero

Sub-page Hero
Body Layouts
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Signhup

Footer

Welcome
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Untitled ® Wireframing in Figma X

OO

Wireframing
in Figma

-

WIGCHEINES

This file showcases examples on how you could easily
build wireframes in Figma. For more tutorial content and

features overview, visit help.figma.com.

Wireframing in Figma v

Overview

This file contains common modular layouts that could be used to assemble web page wireframes.

Choose from various navigation, hero, and body content modules.

Get started using this file
1. Create a new 1680px wide Frame which will serve as the container for your wireframe.
2. Duplicate a Frame you want to use from the assortment to the right. A sample wireframe is included.

3. Create custom modules using Components already included in this file by going to the Assets panel in the top-left.
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Design Prototype

Page

B ceseses 100%

Local variables

Local styles

Text styles

Ag Hero H1- 56/80

AJ Sub-page H1- 48/72

Ag Body H4 - 24/36

Ag Body P -18/30

Ag Body P Small - 14/22

Ag Body Text CTA Btn - 18/30

AdJ Body P Large - 36/50

Color styles

Actionable Item

Export
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Navigation
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Body Layouts
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Footer
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Wirefra...

Untitled ¥ Wireframing in Figma X +

WIEHEINES

Pricing Community Support

Wireframing in Figma v

The largest community of photo enthusiasts

Join Today

Snap photos and share like
never before

Sed ut perspiciatis

Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit,

sed quia consequuntur magni dolores eos qui ratione voluptatem sequi

nesciunt. Neque porro quisquam est.

‘ Learn more

Nemo enim ipsam

Consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt.
Neque porro quisquam est, qui dolorem ipsum quia dolor sit amet,

consectetur, adipisci velit, sed quia non numguam.

Learn more

Lorem ipsum dolor

Amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore

et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation

ullamco laboris nisi.

‘ Learn more

Tempor incididunt

Eos qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui
dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non

numaguam eius modi tempora.

Learn more
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Local styles

Text styles
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