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Logos & Marks



“The logo Is the mark that reduces all
business attributes into a recognizable sign”

— Steven Heller
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COCA-COLA LOGO EVOLUTION

C0CA-COLA,  (Deca-(Dela
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https://turbologo.com/articles/coca-cola-logo/
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“...ItIs not simply a graphic device to denote one
business from another, but, like a national flag, a
charged symbol of corporate philosophy.”

— Steven Heller
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COLORS & APPLICATION

PRIMARY COLOR-CYAN

C 100% R O

M 0% G 174

Y 0% B 239

K 0% # 00aeef
SECONDARY COLOR-BLACK

C 0% R O

M 0% G O

Y 0% B O

K 100% # 000000
ACCENT COLOR-50% BLACK

C 0% R 147

M 0% G 149

Y 0% B 152

K 50% # 939598
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Icons and Pathway Names Horizontal

Health Professions
& Wellness

Arts, Humanities Icons and Pathway Names Vertical
& Communication

Education & Ap
Social Sciences
Health Professions Science, Technology, Arts, Humanities &
& Wellness Engineering & Math Communication

Agriculture, Industrial
Technology & Skilled Trades

: ¥

Emergency Services

& Public Safety Business & Emergency Services Education & Agriculture, Industrial
Hospitality & Public Safety Social Sciences Technology & Skilled Trades

Business &

Hospitality

Science, Technology,
Engineering & Math




Full Color Health Professions

Y
Y

& Wellness
Health Professions
Grayscale @ @ & Wellness

Health Professions

Black and White & Wellness

Y
Y

Health Professions

Reversed & Wellness

Y

Health Professions
& Wellness

Y

Health Professions
& Wellness

Y

Health Professions
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Health Professions
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Branding



Branding Is storytelling



“It's that simple. And storytelling Is always
Interesting because It’s driven by one
question: What happens next?”

— Brian Collins
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IDENTIFIED BY IDENTIFIED BY IDENTIFIED BY

97% 94% 92%

of the population of the population of Children

https://inkbotdesign.com/brand-consistency/
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Where you will learn logos and marks

 ART221 Graphic Design 1: Icons & Symbols
 ART222 Graphic Design 2: Logo Design

« ART223 Graphic Design 3: Package Design
* VC284 Portfolio
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https://www.youtube.com/watch?v=gVUVUoXrPzM

