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Logos & Marks



— Steven Heller

“The logo is the mark that reduces all 
business attributes into a recognizable sign”





























https://turbologo.com/articles/coca-cola-logo/
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— Steven Heller

“…it is not simply a graphic device to denote one 
business from another, but, like a national flag, a 
charged symbol of corporate philosophy.”
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Logo Usage

The Chemeketa logo is derived from our name. Chemeketa means 
“Place of Peace” in the language of the local Kalapuya Native 
Americans.

The rich-earth colored circle marks the perfect boundary of a 
gathering place. 

The flourish-green arrows represent aspirations flowing into this 
place where they connect and interact.

That interaction inspires the human figures enveloped in harvest 
gold to return to their communities enriched and inspired to serve 
because of what they learned at Chemeketa.

The tagline “Discover” functions as both a promise of expanded 
potential and a call to action to learn more about what Chemeketa 
offers.

A  Primary Signature

B  Secondary Signature

Tagline
Service mark

Logotype

Descriptor











BUG / MARK / SERVICE MARK



LOGOTYPE



LOGO
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Logo Lockup

There are two basic lockups suitable for landscape and 
portrait formats. The landscape lockup (left) features the 
logotype at a larger scale, which allows it to be scaled 
down farther than the portrait lockup (right). The landscape 
lockup is ideal for page headers and corner placement. The 
portrait lockup is ideal for front page center placement.

The logo can be reduced, when appropriate for the layout, 
to just the acronym and logobug, or just the logobug when 
the brand has already been established in the document.

DO NOT ALTER THE PLACEMENT OR SIZE OF THE 
LOGOTYPE OR LOGOBUG WITHIN THE LOGO ITSELF.

2 Versions | 2 Formats Reductions

The Logo

Full title is less prominant

Reduction options

Logobug

Logotype

The MCDC logo contains 3 components: the logobug (graphic), the logotype (“mcdc”), and the full title (“marion 
cultural development corp”). The letters are intentionally lowercase and should not be capitalized.
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BRANDING GUIDELINES
BOLD GUYS FRAMES 4

2 COLOR GRAYSCALE

REVERSED (WHITE) BLACK

COLORS & APPLICATION

PRIMARY COLOR-CYAN

SECONDARY COLOR-BLACK

ACCENT COLOR-50% BLACK

C 100% 
M 0% 
Y 0% 
K 0%

R 0 
G 174 
B 239 
# 00aeef

C 0% 
M 0% 
Y 0% 
K 100%

R 0 
G 0 
B 0 
# 000000

C 0% 
M 0% 
Y 0% 
K 50%

R 147 
G 149 
B 152 
# 939598





Icons Only



Icons and Pathway Names Horizontal

Icons and Pathway Names Vertical



Full Color

Grayscale

Black and White

Reversed



Branding



Branding is storytelling



— Brian Collins

“It’s that simple. And storytelling is always 
interesting because it’s driven by one 
question: What happens next?”















https://inkbotdesign.com/brand-consistency/
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Where you will learn logos and marks

• ART221 Graphic Design 1: Icons & Symbols


• ART222 Graphic Design 2: Logo Design


• ART223 Graphic Design 3: Package Design


• VC284 Portfolio

ART222 • GRAPHIC DESIGN 2 • LOGO DESIGN • CHEMEKETA COMMUNITY COLLEGE • CHRISTINE LINDER 

Graphic Design 2: Logo Design  2018

CHRISTINE LINDER 

Building 4, room 221 • 503.399.6473 

christine.linder@chemeketa.edu

OFFICE HOURS WINTER 2018

Mondays and Wednesdays 3:30–4:30 

Tuesdays and Thursdays: 1:30–3:00 

Additional hours by appointment

CLASS MEETINGS/CREDITS:

CRN 50327, 50330 

4 credit hours: 

Mondays and Wednesdays 9:30–12:20 

Your prompt attendance for the entire class is required. 

COURSE DESCRIPTION:

Builds on the concepts learned in ART221 with an emphasis on logo design and branding.

This class is designed to help you explore creative thinking and graphic design methodologies 

leading to successful design solutions. 

PREREQUISITES:
ART221 with a grade of “C” or better

COURSE CONTENT:
Class will include in-class exercises, multiple stage design projects, guest speakers, group discus-

sions, class presentations, lectures and demonstrations. Individual and group critiques are an es-

sential part of the class.

STATEWIDE GENERAL EDUCATION (AAOT) OUTCOMES:

Upon successful completion of the course, students in an Arts and Letters course should be able to:

1. Interpret and engage in the Arts and Letters, making use of the creative process to enrich the 

quality of life

2. Critically analyze values and ethics within a range of human experience and expression to 

engage more fully in local and global issues.

PERFORMANCE BASED LEARNER OUTCOMES:

Upon successful completion of the course, students should be able to:

1. Refine a method of developing logo designs from initial concept through production of final art.

2. Research client background and design sources as part of the search for original solutions.

3. Create original logos.

4. Communicate the essence of a person or company in the creation of a logo.

5. Produce professional quality icons and symbols with vector graphic software.

6. Produce a simple branding system.

continued next page

























https://www.youtube.com/watch?v=gVUVUoXrPzM

